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ABSTRACT

Religious tourism relates to tourism which is motivated by faith or
religious beliefs. Religious tourism has resulted in individuals moving
from one place to the other for purposes of partaking in religious festival
celebrations. The purpose of the present study was therefore to
investigate antecedents of intention to engage in religious festivals. To
provide context to the research, two religious festivals were the focus of
the study namely, Holi and Christmas. Non-probability sampling, a form
of convenience sampling, was adopted in selecting participants. Data
was obtained from 224 participants who reside in Johannesburg, South
Africa. Data collection involved the administration of a survey
questionnaire. The antecedents of the intention to participate in religious
festivals included attitudes and subjective norms. The findings from the
study suggested that attitudes had the most significant impact towards
intention to engage in religious festivals. Suggestions for future research
and implications of the research are discussed.

KEYWORDS

Religion, Tourism, Festivals, Intention.
ECONLIT KEYS

M10; M30; M31; L83

1. INTRODUCTION AND BACKGROUND

Religion is one of the factors that motivates people to set out on journeys and
engage in great pilgrimages to different parts of the world (Cristea, Apostol &
Dosescu, 2015). Hence, religious tourism involves visiting destinations solely or
largely motivated by religious purposes and is one of the oldest types of tourism
(Rinschede, 1992). In the not so distant past, tourism had become a topic of interest
due to local and economic development it provides. Religion in tourism in no
exception (Amorim, Jiménez-Caballero & Almeida, 2019; Jiménez & Martin, 2004).
Modern tourism has become the functional and symbolic equivalent of an increasing
number of traditional religious activities, such as festivals and pilgrimages (Sharpley
& Sundaram, 2005). Leone (2011) argued that Christmas is arguably the most widely
celebrated religious holiday and has become one of the most profitable times of the
year for retail stores. Although there has been much debate as to when the birth of
Jesus Christ actually occurred, the 25th of December is the day that is globally
celebrated by Christians as the day of his birth (Leone, 2011). The Christmas season
has become an excuse for businesses to use marketing tactics, such as sales and

discounts, to exploit the significant traditions of gift giving and hosting Christmas
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lunches which persuade customers to spend significant amounts of money in stores
and malls (Leone, 2011).

Just like Christmas is scared to Christians, one of the most festive days in the
Hindu calendar is Holi. Holi is primarily celebrated in North India and in some parts of
South India and falls on the full moon day of Phalguna which can occur between the
months of February and March. During Holi, worshipers can be found in massive
religious gatherings, where they pray, visit holy places and bath in sacred waters.
Against the aforementioned background, it is imperative to note that religious travels
still represent an important market segment in the tourism and travel industry. For
spreading the social and economic benefits that religious tourism offers, authorities
of the religious destinations need to understand the behavioural patterns of tourists
(Albayrak, Herstein, Caber, Drori, Bideci & Berger 2018). Many researchers admit
that every market understanding starts with identifying tourist motivations and the
antecedents driving their behaviour (van Vuuren & Slabbert, 2011; Weaver,
McCleary, Han, & Blosser 2009). Interestingly, despite the global importance and
popularity of religious tourism, few researchers investigate the experiences of
religious tourists (Albayrak, Herstein, Caber, Drori, Bideci & Berger, 2018). Hence,
the religious tourism literature needs to be expanded through additional studies that
would provide a deeper understanding of the phenomenon. The review of literature
indicates that scholars generally focus on the exploration and comparison of different
types of travellers' experiences, such as tourists and pilgrims (Bond, Packer, &
Ballantyne 2015; Nyaupane, Timothy, & Poudel, 2015). In addition, the results of
many studies showed that individuals who engage in different religious celebrations
have different behaviour patterns (Bailey & Sood, 1993; Essoo & Dibb 2004).
However, Albayrak, et al. (2018) emphasised that, to date, behavioural patterns of
individuals who engage in religious celebrations have not been fully examined. Apart
from the impact of religious tourists on the economy, it is important to note that the
aim of this paper is to provide a more informed and empirically based image on the
antecedents that influence individuals to participate in religious festivals: Arising from
the aforementioned objective, the following research questions are raised to guide
the study:

e Does behavioural belief positively and significantly impact attitudes towards

participating in religious festivals?
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e To what extent does normative belief and motivation to comply positively and

significantly impact subjective norms?

e Can attitudes and subjective norms positively and significantly impact the

intention to participate in religious festivals?

Inferring from the research questions formulated in the preceding section, it is
vital to mention that this study contributes to filling the gap in literature pertaining to
the behavioural patterns of individuals towards partaking in religious celebrations. In
this vein, the relationship between perceived behavioural control, normative belief,
motivation to comply, attitudes and subjective norms with the intention to participate
in religious festivals is investigated. The study also contributes to the body of
knowledge by providing a quantitative study on the subject matter, the results of
which will be helpful to policymakers who are not aware of the importance of
religious tourism in relation to a country's economy. Furthermore, the findings of the
study will be used to create better religious tourism policies. Moreover, this study will
assist other scholars and researchers in further developing the religious tourism
research field.

The paper has been organised such that the next section provides the problem
statement and research gap of the study, and this is followed by the research
context, empirical literature, thus prompting research hypotheses development.
Thereafter, the section on research design and methodology follows. Finally, there is

a presentation of the findings, discussion and conclusion.

1.2) PROBLEM STATEMENT AND RESEARCH GAP

The research aims to fill the gap in literature which relates to understanding the
antecedents of the participation in religious celebrations. The study positively
contributes towards understanding the relationship between perceived behavioural
control, normative belief, motivation to comply, attitudes, subjective norms and
intention to participate in religious festivals. From the literature, it can be noted that
there are deficiencies in studies that provide an understanding of the antecedents
that influence the individual’s intention to participate in religious festivals.
Remarkably, most international studies have been conducted in countries such as

Bhutan, Malaysia, Taiwan, Norway and the Philippines, among others. For example,
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Suntikul and Dorji (2016) determined local perspectives on the impact of tourism on
religious festivals in Bhutan. In addition, bin Haji Ishak (2010) examined the cultural
and religious festivals in Malaysia. Furthermore, Lee, Fu and Chang (2015)
examined the relationships among emotional experience, authenticity experience,
festival identity, and support for tourism development among attendees at two well-
known traditional religious festivals in Taiwan. Krogstad (2017) examined religious
festivals in early childhood education and care (ECEC) institutions in Norway.
Moreover, Adiova (2014) conducted a study which focused on music, dance, and
negotiations of identity in the religious festivals of Bicol, Philippines.

Even within the South African context, several research studies have focused on
religious tourism in various contexts by focusing on the perceptions of religious
tourism in South Africa (Nyikana 2017; Apleni, Vallabh & Henama 2017); challenges
and opportunities in religious tourism (Henama & Sifolo 2018) and exploring the
prospects of establishing a nexus between religious tourism and local economic
development (Paul, 2018). Therefore, deducing from the aforementioned studies, it
is imperative to note that there seems to be a scarcity of studies that have
determined the antecedents that influence an individual’s willingness to participate in
religious festivals. Therefore, the fundamental motivation behind this investigation is
to fill this gap. In addition, this study sought to use structural equation modelling to
ascertain the causal relationships of the variables under investigation (perceived
behavioural control, normative belief, motivation to comply, attitudes, subjective
norms and intention to participate in religious festivals). It would be naive to assume
a priori that findings from developed countries in Europe, or even from the newly
developed countries in Asia, apply in Africa. Perhaps, research which examines the
antecedents of the intention to participate in religious festivals in the African context
might yield different results from other parts of the world. Thus, in order to confirm or
disconfirm the findings of previous studies, this kind of research related to religious
festivals in Africa is evidently long overdue. Hence, what this current investigation
examines, by means of a proposed conceptual model, is the effect of perceived
behavioural control, normative belief and motivation to comply has on attitudes and
subjective norms. It also seeks to determine how attitudes and subject norms have

an impact on the intention to participate in religious festivals.

1.3) RESEARCH CONTEXT AND SETTING
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The religions specifically looked at for purposes of the research were Christianity
and Hinduism. Hence, empirical data was gathered from individuals who participate

in Christmas and Holi festivals.

1.4) THEORETICAL UNDERPINNING

The theoretical grounding for the study was based on two theories, namely, the
theory of planned behaviour and the theory of reasoned action. These theories were
selected for the study because of their predictive power of human behaviour. The
object of the present study was to investigate the antecedents of individuals’

intention to participate in religious festivals.

2. REVIEW OF LITERATURE AND DEVELOPMENT OF HYPOTHESES

2.1) PARTICIPATION IN RELIGIOUS TOURISM

Religious tourism refers to tourism that is motivated by faith or religious beliefs
(Sharpley & Sundaram, 2005). Tourism scholars observed that individuals who visit
sacred destinations and dwellings for various religious reasons are deemed as
religious tourists (Collins-Kreiner, 2010; Ron, 2009; Terzidou, Scarles & Saunders,
2018). According to Timothy and Olsen (2006), travel is not a new phenomenon and
religion has been synonymous with journeys for centuries, thus religion is considered
the earliest form of non-economic travel (Jackowski & Smith, 1992). Participation in
religious festivals or visiting religious sites is associated with motives related to
constructive powers (i.e. religious authorities and beliefs). Religion creates collective
realities that involve various expectations for the individuals who belong to the
religion. Through collective understanding and mutual observations, motivations are
created, based on particular values and behaviours that are acquired through
processes of imitation, repetition and role-play that enable individuals to be part of
the whole (Belhassen et al., 2008).

2.2) ATTITUDES
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Attitudes can be defined as the general evaluation of a person performing a
specific behaviour (Gumpo, Chuchu, Maziriri & Madinga, 2020). An attitude is the
enduring favourable or unfavourable assessments, emotions and tendencies of
action towards a certain behaviour of a person (Roberts-Lombard & Parumasur,
2017). If the attitude towards behaviour is positive, the individual's desire to perform
that particular behaviour increases (Ajzen, 1991). Attitudes can be described as a
person’s overall assessment of performing a particular behaviour (Celik & Yilmaz,
2011). Individuals are noted as being able to perform behaviour over which they
have control. Deducing from the aforementioned explanations, it can be noted that
an individual is more likely to perform specific behaviour if he or she perceives that
they have control over that behaviour. Hence, the following hypothesis can be
deduced in the study:

» Hi: behavioural belief has an impact on attitudes towards participating in

religious festivals.

2.3) BEHAVIOURAL BELIEF

Behavioural belief relates to the beliefs individuals hold about a behaviour and its
consequences. These beliefs are formed in a rational and unbiased manner which
thereby informs reality. Beliefs are a reflection that individuals have of the
information individuals possess in relation to the behaviour. Behavioural beliefs are
related to the expectations that individuals hold that performing a behaviour will
result in experiencing pleasure, pain, fear, regret or other emotions (Ajzen, 2011).
This study looks at perceived behavioural control in the context of an individual

believing that they can carry out the task of partaking in a religious festival.

2.4) NORMATIVE BELIEFS

Normative beliefs can be considered a form of knowledge structure, referred to
as a database or script by Hilvert-Bruce and Neill (2020). These knowledge
structures are sculpted by past experiences, and thus can be weakened or
strengthened according to experience (Hilvert-Bruce & Neill, 2020). Normative
beliefs are thereby influenced by beliefs about the expectations of relevant others

and the extent to which the individual is motivated to conform to these expectations
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(Ajzen 1991). Normative beliefs are further reliant on interpersonal influences (e.g.
word-of-mouth information from family, friends and colleagues or peers for an
individual to perform the behaviour) and external influence (e.g. mass media reports,
government promotions and other non-personal information affecting whether the

individual performs the behaviour) (Lin 2010).

2.5) MOTIVATION TO COMPLY

Strydom (2018) elucidates that people’s intentions depend on their motivation to
comply with what they believe is a desired action, what they feel is expected of them
and “what they think they are supposed to do”. In addition, Aghenta (2014) is of the
view that motivation to comply has to do with the degree to which the individual feels
compelled to conform to what their significant others expect. When an individual
thinks that significant others approve behaviours that individual feels it is important to
act in line with the beliefs of others, a positive subjective norm develops (Aghenta
2014).

2.6) SUBJECTIVE NORMS

According to Wan, Shen and Choi (2018), subjective Norm (SN) is an individual's
perceived influence by other individuals or groups that are important or close to
him/her (like friends, peers, neighbours). Subjective norm is defined as the
perceived social pressure to perform or not to perform the behaviour in question
(Konietzny, Caruana, & Cassar, 2018). The theory of planned behaviour views
influence or pressure from friends and social groups to be important when one is
highly motivated to comply with the exerted pressure (Zoonen, Verhoeven & Elvin,
2014). The effect of SN on behavioural intention has been supported by some
previous studies. Zhou (2011) concluded that SN impacts on online community
users’ participation intention, and Akman (2014) concluded that SN has an effect on
behavioural intention. Furthermore, it can be argued that normative belief and
motivation to comply influence subjective norms. In this vein, the following
hypotheses can be deduced in the study:

» Ha: normative beliefs have an impact on subjective norms.

» Hs: motivation to comply has an impact on subjective norms.
118



2.7) INTENTION TO PARTICIPATE IN A RELIGIOUS FESTIVAL

Intention is a function of its three direct determinants of attitude towards
behaviour, subjective norm and perceived behavioural control (PBC) (Maziriri,
Mapuranga, & Madinga, 2019; Mhlophe, 2015). This construct represents an
individual's motivation to conduct a specific behaviour (Maziriri, Mapuranga, &
Madinga, 2019). Fishbein and Ajzen (1975) explained that the construct of intention
is based on the individual’s attitude, assessment and external factors. Intention
refers to decision-making that suggests a reason to participate in a specific act
(Mirabi, Akbariyeh, & Tahmasebifard 2015). According to Ajzen (1991), intention is a
predictor of actual behaviour, based on the understanding that the formation of an
intention results from a combination of attitudes towards the behaviour, subjective
norms and perceived behavioural control. Deducing from the aforementioned
elucidations and for the purpose of this study, the researchers seek to determine
tourists’ intention to participate in a religious festival. Hence, the following
hypotheses for the study are proposed:

» Hj: attitudes have an impact on the intention to participate in religious

festivals.

» Hs: subjective norms have an impact on the intention to participate in religious

festivals.

3. CONCEPTUAL MODEL

The conceptual model was based on the theory of planned behaviour which was
adapted to the context of participation in religious festivals. The antecedents on the
intention to participate in religious festivals are attitudes and subjective norms.
However, attitudes are directly influenced by perceived behavioural control, while
normative belief and motivation to comply directly influence subjective norms.
Therefore, based on the aforementioned literature, the following hypotheses were
proposed and a conceptualised model based on the theory of planned behaviour

was developed.
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Fig.1: Modified: Theory of Planned Behaviour Framework
Source: Authors’ own work

The following section presents the study’s research methodology. This is then

followed by the results, implications and suggestions for future research.

4. METHODOLOGY AND DESIGN

The research adopted a quantitative research approach which utilised the
positivist paradigm. This was imperative in order to obtain objective findings. Due to
the nature and sensitivity of the study (focusing of people’s religious habits in relation
to festivals), research ethics were taken into consideration where participation was
voluntary. Furthermore, anonymity and confidentiality was guaranteed. The

sampling, data collection and analysis are therefore explored in this section.

4.1) SAMPLING

The target population was individuals residing in Johannesburg, South Africa,
who identified as participants in religious festivals. Since it was not possible to obtain
a sampling frame for such a population, convenience sampling, a form of non-
probability sampling, was used to select respondents for the survey. In order to
qualify for participation in the study, respondents had to be at least 18 years of age

or older.

4.2) DATA COLLECTION
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In terms of gathering data, a self-administered survey was distributed in
Johannesburg where 224 respondents provided answers to the survey. The
questionnaire was therefore based on participation in religious festivals guided by
the theory of planned behaviour (Ajzen 1991). The data collection instrument was
composed of two sections (see table 1), the first being demographic characteristics
of the sample that include age, gender, educational level and religious beliefs. The
second part of the data collection instrument comprised 5-point Likert-scale
questions that include; five items on behavioural beliefs, six items on normative
beliefs, four items on motivation to comply, six items on attitudes, five items on
subjective norms and six items on intention to participate in religious festivals. This
section had a total of 32 questions while the entire survey was made up of 36
questions (see table 1).

4.3) DATA ANALYSIS

After data collection, the data was processed through the Statistical Package for
the Social Sciences (SPSS) 24, for computing descriptive statistics that illustrate the
sample profile features such as gender, age, educational level and religious beliefs
of the participants. Additional analysis was done with the Analysis of the Moment
Structures (AMOS) 24. This was to conduct structural equation modelling of the
proposed hypotheses of the conceptual framework. The results from data analysis

are presented in the following section and illustrated in table 1 below.

5. RESEARCH FINDINGS

5.1) DESCRIPTIVE STATISTICS

Table 1 below depicts the participant’s profile.
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GENDER FREQUENCY PERCENTAGE
Male 83 37.1%
Female 141 62.9%
AGE

18-24 115 51.3%
25-34 72 32.1%
35-44 18 8.0%
45-54 15 6.7%
55-64 4 1.8%
EDUCATION

Diploma 30 13.4%
Undergraduate 115 51.3%
Postgraduate 28 12.5%
Other 51 22.8%
RELIGION

Christian 90 40.2%
Hindu 39 17.4%
Other 95 42.4%

Table 1: Sample profile

Source: Authors’ own

work

The table above presents the description of the participants. The participants

were asked to report their demographic information on gender, age, education level

and religion. The respondents were predominantly females (62.9%) and the majority

of the respondents were between the age group 18-24 (51.35%). Individuals with the

education level of undergraduates made up the largest group (51.3%), and finally, in

the category of religion, Christians were the majority group (40.2%). The accuracy

analysis statistics are presented in the following table (table 2).

Descriptive Statistics

Research

Construct Mean Value gtar)dgrd Alpha | C.R. | AVE Factqr
eviation velie Loading

INT1 5.310 1.964 0.938
INT2 4.970 2.105 0.935
Intention INT3 5320 4.563 1.949 2.050 0.780 | 0.442 0.848
INT4 3.880 2.114 0.831 0.248
INT5 3.610 2.024 0.238
INT6 4.290 2.145 0.243
. A1 6.130 1.358 0.870
Altitude a2 5790 | > 1570 | 1422 0.796 | 0.415 [ 0813
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A3 6.140 1.294 0.694
A4 5.450 1.381 0.829 0.442
A5 5.290 1.476 0.477
A6 5.580 1.455 0.406
SN1 | 5.500 2.013 0.753
SN2 5.230 1.848 0.772
Subjective norm | SN3 | 5.120 | 5.160 | 2.213 | 2.007 | g goq | 0.929 | 0.604 | 0.830
SN4 | 4.870 1.900 0.743
SN5 5.080 2.060 0.784
BB1 | 5300 1.949 0.472
BB2 | 3.130 2.161 0.606
Behavioural belief | BB3 | 3.510 | 3.946 | 2.203 | 2.055 | 570g | 0.717 [ 0.314 | 0.670
BB4 | 3.820 1.985 0.656
BB5 | 3.970 1.975 0.486
NB1 | 3.790 2.260 0.358
NB2 | 3.880 2.092 0.398
Normative belief ~|Noo | 2760 | 5 44y | 1944 1) 04 | 0818 | 0,834 | 0.488 [— o
NB4 | 2.700 1.986 0.944
NB5 | 3.010 1.936 0.818
NB6 | 2.710 2.048 0.911
MTC1 | 4.970 1.993 0.663
Motivation to comply Mrc2 | 3.820 3.950 1.915 1.977 | 0.779 | 0.787 | 0.487 0850
MTC3 | 4.040 2.128 0.517
MTC4 | 2.970 1.870 0.720

Key: CR: Composite Reliability; AVE: Average variance extracted
Table 2: Accuracy analysis statistics
Source: Authors’ own work

As indicated in the table above, all the items per construct had a mean that
ranged from 3.141 to 5.730. The standard deviation values ranged from 1.422 to
2.055. Furthermore, it was also observed that the standard deviation values were
between -2 and +2, indicating that data was fairly distributed. Reliability of the
instrument was measured through Cronbach’s alpha coefficients (a), reliability of all
the dimension in the study was above the 0.7 threshold, indicating that the research
instrument was reliable. Furthermore, composite reliability (CR) values were also
above 0.6, further supporting the existence of reliability of the data. In order to test
for validity of the data, the average variance extracted (AVE) values were used and
these were above 0.5, indicating validity of the data. Path modelling through
structural equation modelling was performed to test the hypotheses proposed in the
study. The results from the hypothesis testing are presented in table 3 and the figure

below.
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Figure 2: Structural model
Source: Authors’ own work

Figure 2 presents the outcomes form structural equation modelling of constructs
from the proposed framework. The following section in table 3 illustrates the same
results but also incorporates the impact observed from each of the relationships. For

example, table 3 demonstrates whether a relationship was positive or negative.
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Proposed hypothesis Path P-value & Outcome | Accepted/rejected
coefficient

Attitudes 0.84 Positive & Accepted
—>intention Significant

Subjective norm > | H; 0.21 0.006 | Positive & Accepted
intention Significant

Behavioural belief Hs 0.52 FrE Positive & Accepted
—>attitude Significant

Normative belief > | Hy 0.52 0.002 | Positive & Accepted
subjective norm Significant

Motivation to Hs 0.16 0.065 | Positive but Rejected
comply > Not

subjective norm significant

Acceptance level of significance (p<0.01)
Table 3: Path modelling and hypothesis testing
Source: Authors’ own work

5.2) SUMMARY OF HYPOTHESES RESULTS

All the proposed hypotheses were significant and supported at p<0.01 with the
exception of the last hypothesis H5, which purports that motivation to comply has an
impact on subjective norms (p-value = 0.065). This hypothesis was therefore
rejected. The first hypothesis which purports that attitudes have an impact on
intention to participate was accepted. The hypothesis had a path coefficient of 0.84
which suggests that there was a positive and strong relationship between attitudes
and intention to participate. In this vein, this finding implies that participants of
religious festivals will have a strong intention to engage in religious festivals if they
have positive attitudes towards the festivals. The second hypothesis, (subjective
norms and intention), had a path coefficient of 0.21 which revealed that the
subjective norms of an individual towards participating in religious festivals have a
positive impact on their intention to participate in religious festivals. From this finding,
it can be noted that the social pressure an individual experiences from relevant
others influences their intention to participate in religious festivals. On the other
hand, from the relationship that hypothesised the relationship between normative

beliefs and subjective norms, it was found that normative beliefs have a positive
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impact on subjective norms. This posits that the beliefs that an individual holds in
participating in a religious festival, have an impact on the influence of the social
pressure that they receive from relevant others to participate in religious festivals.
Furthermore, it was found in the study that motivation to comply has a positive
impact on attitudes. This suggests that individuals who believe that it is important to
participate in a religious festival will have positive attitudes towards the religious
festivals. The following section explores the implications of the study. This is then

followed by the conclusion of the study and recommendations for future studies.

5.3) IMPLICATIONS OF THE FINDINGS

The research led to the identification of numerous implications for both
researchers and practitioners. Evidently, from the study, it can be argued that
religious festivals organisers need to ensure that people’s attitudes towards the
festivals are positive. Conversely, retailers who stock and sell products that are
targeted for specific religious festivals need to aid in creating positive attitudes
towards the religious festivals. In this vein, marketing efforts, such as advertising the
religious festivals in a favourable manner, could influence the attitudes of participants
towards desiring to participate in the festivals. On the other hand, the influence of
religious leaders towards encouraging individuals to participate in religious festivals
is influenced by the individual’s own personal beliefs and their motivation to comply.
In this vein, religious leaders need to work towards moulding the beliefs of
individuals about religious beliefs to ensure that these beliefs are positive.
Thereafter, the positive influence of family members and friends in relation to
participating in religious festivals can be realised once personal beliefs are
favourable. Furthermore, based on the findings, it could be established that if people
consider a festival to be important and relevant to them, their attitudes become
positive towards that festival. This implies that event organisers should focus on
framing religious festivals as paramount occasions to incentivise people to attend. In
the same vein, findings posited that participants of religious festivals seek validation
from their leaders so if event organisers win the hearts of the leaders in communities
(religious leaders), they will by default, attract and secure the followers who would

end up participating in the festival. In terms of implications for researchers, the study
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empirically tests a proposed theoretical framework which highlights the antecedents
of the intention of individuals to participate in religious festivals. It can be noted that
attitudes and subjective norms are theoretical constructs that positively impact

people’s intentions to participate in religious festivals.

6. CONCLUSION

This study was within the realm of religious tourism and sought to investigate the
antecedents of the intentions to participate in religious festivals. The findings of the
study showed that attitudes and subjective norms have a positive impact on the
individual's intentions to participate in religious festivals. In this vein, if individuals
believe that a religious festival is important, they can be positively influenced by
relevant others to participate in the religious festival. However, an individual's
motivation to comply does not have an impact on subjective norms. It can be noted
that if an individual feels that a religious festival is important, their attitude towards
the festival becomes positive which will positively influence their intention to
participate in the religious festival. The results of this study are important in that they
help explain the extent to which individuals are prepared and willing to attend
religious festivals. This would therefore advise festival organisers and event

managers on the motivation and needs of their audience.

6.1) LIMITATIONS OF THE STUDY AND FURTHER RESEARCH

The study, like any other, was not immune to restrictions. Limitations were two-
fold, first in research design, second theoretically. First, the research design did
account for individuals’ recency in attending religious festivals. In other words, the
research design did allow the researchers to check how recently the participants had
attended any religious festivals. Future researchers can check whether participants
attended any religious festivals within the past year, six months, or one month. This
would then classify research participants in a way that informs the readers on how
useful or current their responses would be throughout the research. The research
was also limited to volunteer participants in one city, Johannesburg. Since all

participants were from one region, they might not have been the most scientific
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representation of people who engage in religious festivals. This could have created
some sample bias since all these participants were exposed to the same
environment in their daily lives and the same religious festivals. Future researchers
could reduce this sample bias by considering a more diverse sample, possibly
through an online survey. Theoretically, a limitation was that some potential
hypotheses from the conceptual model were not tested, for example, the relationship
between motivation to comply and attitudes toward engaging in religious festivals.
Future research can also be in the form of qualitative research in which focus group
discussions and interviews can be performed to ensure that a deep understanding of
the intentions driving individuals to participate in religious festivals is explored.
Future research can be longitudinal and not cross-sectional in nature. In this vein,
the intentions of participants to participate in religious festivals at varying periods of
the year can be explored. A comparative study of the intentions to participate in

religious festivals can be performed between different religious groups.
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Appendix
Questionnaire
Select the relevant option by placing an “X”

Section A

Gender:

Male

Female

Prefer not to say

Age

18-24

25-34

35-44

45-54

55-64

65+

Education level

Diploma

Undergraduate

Postgraduate

Other

What is your religion? (Optional)

Section B

*Please rate the following statements based on your understanding of what celebrating
Christmas and Holi is?

1. | think celebrating Christmas is Bad 1/2|3/4|5|6|7| Good

2. | think celebrating Christmas is Unnecessary | 11234 |5 |6 |7 ]| Necessary
3. | think celebrating Christmas is Boring 112(3[4|5|6|7]|Fun

4. | think celebrating Holi is Unpleasant |1(2[3]|4|5|6]|7 | Pleasant
5. | think celebrating Holi is Worthless 112|13]4|5|6]| 7] Valuable
6. | think celebrating Holi is Boring 112]3]4|5|6|7]|Fun

7. My family thinks | should celebrate Disagree |1|2|3(4|5|6 |7 | Agree

C.hristmas/HoIi
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8. My friends think | should celebrate Disagree |12 3|4 |5|6 |7 | Agree
Christmas/Holi

9. My religious leader thinks | should celebrate | Disagree |12 |3 |4 |5|6 |7 | Agree
Christmas/Holi

10. My colleagues think | should celebrate Disagree |12 |3 (4 |5|6 |7 | Agree
Christmas/Holi

11. My partner/spouse thinks | should Disagree |1|2|3(4|5|6 |7 | Agree
celebrate Christmas/Holi

12. | feel pressure from society to celebrate Disagree |12 3|4 |5|6 |7 | Agree
Christmas/Holi

13. lintend to buy gifts at Christmas Disagree |12 |3 |4 |56 |7 | Agree
14. | will definitely buy gifts at Christmas Disagree |12 3|4 |56 |7 | Agree
15. | want to buy gifts at Christmas Disagree |12 |3|4|5|6 |7 | Agree
16. | intend to participate in the Holi festival Disagree |12 |34 |5|6 |7 | Agree
17. | will definitely participate in the Holi Disagree |1|2|3(4|5|6 |7 | Agree
festival

18. | want to participate in the Holi festival Disagree | 11234 ]|5|6 |7 | Agree
19. Buying gifts at Christmas will make myself | Disagree | 1|2 |3 |4 |5 |6 |7 | Agree
and my family happy

20. In order to enjoy Christmas Santa Claus Disagree |1|2|3|(4|5|6 |7 | Agree
must be a part of it

21. | will spend more time at a mall/store if itis | Disagree | 1|2 |3 |4 |5 |6 |7 | Agree
elaborately decorated

22. In order to celebrate Holi | must participate | Disagree |12 (3|4 |5 |6 |7 | Agree
in this festival

23. In order to celebrate Holi | must throw Disagree | 1|2|3(4|5|6 |7 | Agree
coloured powder at other people

24. My parents would expect me to buy gifts Unlikely |1]12|3|4]|5]|6|7]| Likely
25. My friends would expect me to buy gifts Unlikely 112]3]4]15]6|7]Likely
26. My religious leader would expect me to Unlikely 112|3(4|5]|6|7]| Likely
buy gifts

27. My parents would expect me to attend the | Unlikely |12 (3|4 |5 |6 |7 | Likely
Holi Festival

28. My friends would expect me to attend the Unlikely |1|12|3|4|5]|6|7]| Likely
Holi festival

29. My religious leader would expect me to Unlikely |12 |3[4|5|6|7] Likely
attend the Holi festival

30. Generally speaking how much do you care | Notatall |12 |34 |5|6|7 | Very
what your family thinks you should do much
31. Generally speaking how much doyou care | Notatall |12 3|4 |5|6|7 | Very
what your friends thinks you should do much
32. Generally speaking how much do you care | Notatall |12 3|4 |5|6 |7 | Very
what your religious leader thinks you should much
do

33. Generally speaking how much do you care | Notatall |12 3|4 |5|6 |7 | Very
what society thinks you should do much

134




Thank you for your time and patience.
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